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As shopper buyer habits continue to evolve here’s N T / 20 e sIBWS dominates
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on fresh food and value. :

in fresh produce

e Other fresh categories also
seeing uplift

COSTCUTTER SHOPPERS ARE LOVING - Fresh meat & poultry (+26.3%)

— Chilled dairy (+25.9%)

OUR FANTASTIC FRESH RANGE

While Costcutter’s top 5 best sellers this year may look like the traditional
convenience mix, it’s a different story when it comes to category growth.

Costcutter’s Top 5 categories by volume vs. Top 5 categories by growth
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Cooking and eating fresh food == changing perceptions = i
great sales opportunities for retailers who focus on fresh! W

Source: Costcutter CPOS sales data P1to P11 2020 vs. 2021
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