
  

Cooking and eating fresh food        changing perceptions   
great sales opportunities for retailers who focus on fresh!

COSTCUTTER SHOPPERS ARE LOVING  
OUR FANTASTIC FRESH RANGE 

While Costcutter’s top 5 best sellers this year may look like the traditional  
convenience mix, it’s a different story when it comes to category growth.

Costcutter’s Top 5 categories by volume vs. Top 5 categories by growth

Source: Costcutter CPOS sales data P1 to P11 2020 vs. 2021

Helping shoppers 
shop differently
As shopper buyer habits continue to evolve here’s  
some latest insights from our retail sales data that  
shows why we help independent retailers focus  
on fresh food and value.

 

Costcutter  
can help you make  

the most of this 
growth in your store.

Get in touch 
today!

costcuttersupermarkets 
group.com/join-us 
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Soft drinks

Confectionery

Crisps snacks & nuts

Fresh milk and cream

Cigarettes

Shoppers have 
shifted to value 
•  Value ranges seeing 

significant growth 

•  BWS dominates 
growth areas 

•  Significant growth  
in fresh produce 

•  Other fresh categories also  
seeing uplift

 – Fresh meat & poultry (+26.3%)  
 – Chilled dairy (+25.9%)

Value  
growth 

+22.0%  
vs.  

all products 
+6.4%
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Fresh produce

Ales, Stout & Lager

Home baking & desserts 

Wine

Fresh meat & poultry

8

+33%
+43%

+29%

+28%
+15%

+48%  
growth  

for Fresh 
Produce  

value  
ranges
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